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MAIN EXAM
BBM 332: INDUSTRIAL MARKETING

STREAM: BBM DURATION: 3 Hours

INSTRUCTIONS TO CANDIDATES

. Answer Question ONE and any other TWO questions.

ii. Maps and diagrams should be used whenever thev serve to illustrate the answer.

i1, Do not write on the question paper.

QUESTION ONE (30 MARKS)

a) The many types of industrial customers demand varying typcs of industrial products.
Discuss(10 marks)

b) What role does the government have towards accelerating industrial development (10
marks)

¢) Discuss the characteristics of the organization buying process (10 marks)

QUESTION TWO (20 MARKS)
a. Distinguish the differences between a consumer market and business market as concepts
used in industrial marketing (10 marks)
b. Consumer buying is not an cvent rather than a process. Clearly expound on this statement
(10 marks)

QUESTION THREE (20 MARKS)
a. Distinguish between business markets and consumer markets (4 marks)
b. Explain the factors that affect consumer behavior (6 marks)
c. Market structures can be classified based on competition levels and nature of markets.
Expound on this statement. (10 marks)

QUESTION FOUR (20 MARKS)
a. Building a relationship in a highly competitive market requires the need to manage
buyer-seller relationship. Discuss the types of Buyer-Seller relationship (10 marks)
b. Discuss the role of government in accelerating industrial development (10 marks)

QUESTION FIVE (20 MARKS)
a. There are many different ways that businesses can segment industrial customers. Explain
the types of industrial segmentation (10 marks)
b. Discuss several benefits 1o using industrial segmentation in marketing efforts (10 marks)




