EDB 201

; P (} Bn\ A4S 5!}40(‘_&:3:&(!{’ ‘ "u
1Nt —‘,“! ;

OFFICE OF THE DIf.l’lJ'F\’ PRINCIPAL
ACADEMICS, RESEARCH AND STUDENTS’ AFFAIRS .

UNIVERSITY EXAMINATIONS
2021 /2022 ACADEMIC YEAR

SECOND YEAR FIRST SEMESTER REGULAR EXAMINATION

BACHELOR OF EDUCATION (ARTS)

COURSE CODE: IL[)B 201
COURQE Tl'l Ll: PRINCIPLES OF MARI\ET ING
DATE: 26/01/2022 | : . TIME: 2. 00pm- 5 Oﬂpm

INSTRUCTION TO CANDIDATES
o SEE INSIDE

THIS PAPER CONSISTS OF 4 PRINTED PAGES ' " PLEASE TURN ()VER

Page 1 of i




EDB 201

NSTRUCTIONS TO CANDIDATES
L . Answer Qz.tesn'(m ONE and any other TWO questions,
i Donot write on the question paper.
_ i SECTION A
QUESTION ONE : _ o (30 MARKS)
You take youths in the local Young Investors Club (Y1C) out to attend a local trade exhibition
for jua Kali sector promotion. During the exhibition they request you to clatify some marketing
issues the key note speaker highlighted in his address. : |
(a) Peter the club’s secretary ‘heard the chief guest encourage jua kéi=i investors to adopt the
marketing concept in order to gain a competitive edge on the market.
(i) Other than the marketing concept. name any other three concepts to her.
' (3 marks)
(i) Explain to Peter what marketing concept is highlighting its pillars. (6 marks)
(iii) The Key note speakér stated that it’s of value that exchange is properly
managed during transactions. Highlight to the young investors any three
conditions that must be fulfilled for an exchange to take place. = (3 marks)
(b) The jua kali investors were encouraged to have tmine‘d niérkct:ers help them in selling
their products. Describe 1o the ryoung iuwcstm‘s at least six qualitiés a marketer must
possess. Sl b ; (12 marks)
(¢) The young investors are keen to know what work marketers do. State to them at least six

functions undertaken by the marketer. : ;e G marks)

QUESTION TWO (20 MARKS)

‘."A‘public is any group that has actual or potential interest in or impact on an organization’s

ability to achieve its objectives™. ' L
(z‘i)' (i) In light of this statement, list any four publics an organization may be exposed to.

(4 marks)

(ii) State any three features of a marketing environment. i (3 marks)
~ (b) Describe how an organization can take control over its human resources and organization

~culture in its internal environment to ensure it operates properly. (4 marks)
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(c) prlam any hve macro enwmnmmtal factors that bumnesscs. have to always scan in thelr

ope'ratron. - Al e (10 marks)

QUESTION THRH‘ Fhr R (20 MARKS)

Assessing entrieq for Alupe U mverslty College Annual Immvatmn Conference, you notice that

some. student participants were unable to corrvcﬂv classify their mnuvatmm as either produas ot

services. In a pre-conference meeting with the students a group of students’ partlcipants

approach you to make a clarification on thls.

(a) Differentiate to them a product from a service and with relevant examples describe the four
categoriés of consumer products to them. (10 marks)

(b) In your presentation to them vou mention that pr(:dl.u,ts have a lifecycle hence the value of
innovation. Sonu. studt.ms seem not 10 und&.rsiand what pr uduus have a fife cycle is. With
clear illustration dcscnbg to them the ptodml life cycle: statms_ what marketing qnateges ‘

nec_d to be em’ployed b_v 2 business at different stages. el (10 marks)

QUESTION FOUR ' (20 MARKS)
Vazi letu Fashions is a small business located in Kenya. It manufactures sports Vclo_thing
including shirts sold to sports clothing shop in East Afiica. These shirts are in the colours of =
famous football clubs, such as AFC Leopards and Gor Mahia FC. Nairobi Sports House, a sports
retail company, has approached Vezi Letu Fashions to produce football shirts for them. '
(a) Advice Nairobi Sports House any five pricif‘}g strategies they can empioyee to sell

fobtba‘l shirts in Kenya. = | _ ) (10 marks)

(b) Dtscuse, any five fu.tors that may affect puung, of fombdll shirts in Kenya |
(I(l marks)

QUESTION FIVE i ‘ il (20 MARKS)
As the marketer you realize that there is.need 1o segment the nﬁwket for better management of -
malketmg aCt‘lVlt!Lb You share this with your colleagues in the marketing team.

(a) Some of the marketing team members seem not to understand sc,gmematmn well With

relevant examples differentiate undifferentiated marketing from differentiated marketmg

o the marketing team members, : ' ' “ marks)
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